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DISCOVERY + AUDIT
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a. Updated color palette, font, graphic treatment

b. Photography guidelines/usage

a. Using Constant Contact (Newsletter), Canva (social media)

OPPORTUNITIES
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BRANDING REFRESH
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Restrained + Tranquil

OUR 3 POTENTIAL DESIGN DIRECTIONS:
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Bright + Approachable Graphic + Sincere



Restrained + Tranquil

OUR 3 POTENTIAL DESIGN DIRECTIONS:
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Bright + Approachable Graphic + Sincere



Open Sans bold

Abcdefghijklmnopqrstuvwxyz

Abcdefghijklmnopqrstuvwxyz
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Branding Refresh  |  Logo
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Branding Refresh  |  Logo Colors
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THE WORK

12



02
_

THE WORK
Income Eligibility Sheet
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Income Eligibility Sheet  |  Original
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Income Eligibility Sheet  |  Updated
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THE WORK
Medical Outreach Materials

16



17

Medical Outreach Materials  |  Original

Front Back



Medical Outreach Materials  |  Option 01

Front Back



Medical Outreach Materials  |  Option 02

Front Back



02
_

THE WORK
Pledge Card
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Pledge Card  |  Original

Outside Inside
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Pledge Card  |  Option 01

Outside Inside
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Pledge Card  |  Option 02, 

Front Back
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THE WORK
Social Media Branding
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Social Media 
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SOCIAL MEDIA 
PLAYBOOK
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POST TYPES
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Copy Only

OUR 4 POST DESIGN DIRECTIONS:
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Photos w/Copy Photo Only Scroll Post



Alerts

Closing Announcements

Service Reminders

COPY ONLY
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Icon

Heading

CTA



PHOTO WITH COPY
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Donation Requests

Volunteer Opportunities

Photo

Heading

Needs



Volunteer Spotlight

SGN 

Introducing Team Members 

PHOTO ONLY
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‘What you should know’ PostsSCROLL POST WITH COPY
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Icon

Title

Logo



CADENCE

33



02
_

HEADER PHOTOS
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OUR 2 HEADER PHOTO DIRECTIONS:
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Photos w/Copy Photo Only



PHOTO ONLY
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Photo:

Group of 
Volunteers

Volunteer 
Booth

Event Photo



PHOTO WITH COPY
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Heading

Needs



03
_

THE BRAND BUILD
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COLOR PALETTE
& FONT
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ICONOGRAPHY
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ICON GLOSSARY



MESSAGING BEST PRACTICES
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● Fill out your profile fields completely. Information is critical.

At the very minimum, your About section should include your mission, a link to your website, 

and a link to your donation page.

● Posting is good, engaging is better - keep your posts relevant to your audience. (They’ll thank you!)

● Keep posts consistent - use the frameworks you have to create a uniform look and feel.

● Share stories—frame the details with a compelling narrative that’s relatable and engaging.

● Strike a balance between asks and updates.

● Write like you talk - avoid jargon, keep it natural.
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THE WORK
Newsletter
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Newsletter  |  Getting up to speed
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2. Design

NEWSLETTER OPPORTUNITIES



MESSAGING BEST PRACTICES newsletter
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MESSAGING BEST PRACTICES newsletter
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NEXT STEPS
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THANKS!


